
V* sporty championship 
il.fee will attract the 
lesa-lers and publishers 


The swimming-pool where everyone dunks 
during the day, basks in the sun, drinks tea, 
listens to the orchestra, knits and talks about 
their troubles with the Wage and Hour Act 
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CLICK’S FEATURE?. OF TODAY 
MAKE THE NEWS IF TOMORROW 


LICK has been hitting the jackpot month after 
month with features that have become impor- 
tant news stories in the nation’s capital and 
elsewhere. Below you’ll see an item reproduced 
from a Washington, D. C., newspaper that proves 
this. 

In September CLICK you’ll find more such smash 
stones as well as plenty of other fine entertainment. 

World Events 

ROOSEVELT'S PEACE PROGRAM, by Jay 
Tanklin. A Five Point Peace with the Peace Con- 
erence in Washington, D. C n is Fr anklin ’* authen- 
ically summarized conclusion. 

H jTl JER HITS> IN CUBA. Another dramatic 
LICK expose of the Nazi’s Fifth Column work 
ose to home. 

BOMBS OVER MANHATTAN. Every American 
Till want to know how New York and his own 
ity can be protected from air raids. 

ditor of Click 
ailed to Testify 

In line with President Roosevelt’s 
executive order on Saturday freezing 
tssets in America, the House Com- 
hittee on Pat ents has requested M. 
SoBei^S^ers, 

tine, to testify at a hearing tomorrow 
egarding a series of articles in Click 
nagazine exposing the flow of Amer- 
can business money into the Nazi 
?ar treasury. Rogers has been called 
o testify by Representative Charles 
Cramer, of California, chairman of 
he House Committee on Patents. 

For several months Click Maga- 
: me has been conducting an investi- 
gation of the Nazi invasion of Amer- 
ca’s resources. The current July 
ssue of the monthly, featuring an 
article titled “American Blood Money 
or Hitler,” was published just one 
lay prior to the President’s order to 
reeze Axis funds in this country, 
jast month Click disclosed that Ger- 
any receives millions of dollars in 
yalties from the profits of German- 
ontrolled firms in America and call- 
d for a Congressional probe of Ger- 
many's patent dealings and secret 
ade agreements. 

Rogers has turned over to the De- 
artment of Justice all the documen- 
■ry evidence gathered by Click 
agazine in its investigation. Edward 
. Hodges, aide to Thurman Arnold, 
ssistant U. S. Attorney General in 
large of the Anti-Trust Division, is 
studying these documents and af- 
fidavits. 


. HOW THE U. S. MARIN.ES TRAll? .'heir inten- 
sive schooling near Norfolk, Va., m^ ■ \a different 
sort of defense story. • I % ./? 

Entertainment 5 "-- 

“UNDERGROUND.” Great m^viS’ of heroic Ger- 
man democrats in their underground struggle 
against Hitler. ss 

SARONG OPERAS ARE BIG BUSINESS. Doro- 
thy Lamour and Jon Hall again prove “stoppers ” 
WILL ROSEMARY LA PLANCHE BE MISS 
AMERiCA? CLICK'S cover girl appraised in eye- 
catching style. * 

THE WORLD’S GREATEST DOG. “My Own 
Brume” won all possible awards. Yet this great 


dog^Th#; shown in pictures lea ding a “regular” 

T° PL : AY G °j- P - by Bill Stem. Stars Paul 
Runyan m serious, and Ed Wynn in senseless, golf 
information. ’ 6 

FAREWELL TO arts. The lads and lassies 
McCleUant * Barclay, who leaves 

M Other Features 

expert^ AT HOME '” says Elizabeth Hawes, fashion 

NOBODY LOVES AN UMPIRE. A timely short 
short story. Cuddles and Puddles, Little Benny 
Laughlines, and many more cartoons by Jay Irving 
ana others. ° 


prior to testifying before the House Committee on Patents In^ reaard t« Vi 

the day after the^iify issue of CLICK went dTbIu- with *u CL, p K S exposures. On 



AH^HST, 17*11 



JUSTLY PROUD 


AND now, dear reader, we-all take you-aU to 
the Southland, where a very wide-awake whole- 
saler, Fred Martschink, keeps his fingers in three 
pies: Charleston, Columbia and Florence, South 
Carolina. 

Fred started in the wholesale magazine and news- 
paper business in Charleston about twenty years 
ago. In 1937 he purchased the Columbia agency 
and in 1938 the Florence agency came into the 
Martschink fold. Together these three agencies sup- 
ply more than half of the state of South Carolina. 

All three have recently been moved into the 
new buildings shown here. Martschink, ex-U. S. 
Marshal and potent figure in Carolina politics, has 
a reputation both as a good golfer and the kind of 
wholesaler a roadman enjoys meeting. 

George Bishop helps in the management of the 
Charleston agency, serving a population of 80,000, 
which includes increasingly important territory. 

All independent publications and out-of-state 
newspapers, including the Philadelphia Inquirer, 
are efficiently handled. Fred Martschink actively 
manages the business and makes up all distribu- 
tions, while George Bishop is an excellent redi- 
tribution and promotion manag er, 

Master racks have been built for displays 
throughout the territory and auxiliary racks dis- 
tributed for the weeklies. 



Seated in his palatial hew office, Fred ponders 
over the latest headache in this business of 
ma-gazine distribution. What a place to have 
a headache! The office is paneled in knotty 
pine, with red and black tile floor, colonial 
furniture, red leather couch (for tired road- 
men), built-in bookcase and — for the thou- 
sands of friends Fred will soon have — a bar! 

Just Southern hospitality, suh! 



The Central News Company of Columbia is 
ably managed by Bernard Blgnon, who also 
looks after the interests of independent dis- 
tribution at near-by Fort Jackson. Blgnon is 
to be congratulated on the fine displays which 
he has arranged at this Army camp 


Helen Mathias. is^mariager of the Florence News 
Company and is . recognized by everyone who 
has visited this agency as one of the most 
efficient woman -.^managers fn the business 
Miss Mathias worked several months to get 
these pictures through to us 




One President Who Likes Us 

Let me take this occa- 
sio n to compliment you 
on THE WHOLESALERS’ 

GUIDE. I have always 
enjoyed the straightfor- 
ward, frank and “newsy” 
reporting contained there- 
in and certainly hope for 
many more issues to 
come. 

Sincerely, 

John A. Sakariassen, 

President, Central States 

Independent Wholesal- 
ers’ Association. 

One President Who Can't Take It 

I would appreciate, indeed, 10 or 12 additional 
copies of the June WHOLESALERS’ GUIDE I am 
sure that this material will be helpful in inducing 
new members to join the Twenty-Fivers Club and 
perhaps make a bit easier the extraction of the five 
dollars per head fee. 

My term of President expires within a few 
months and I am not even adopting a second-termer 
policy. One year of abuse in this exalted position 
is enough. 

Sincerely yours, 

Ray C. McLarty, 
President, 25 Year Club 

ED PETRY WANTS YOU 

IN MIAMI IN DECEMBER 



This beautiful new bulfdtnp 
throughout, it contains thr' 


ij hink r s Charleston operation. s-'Of modern , construction 
- ’ge warehouse, postcard -and-stock- room. Also that bar! 


E D PETRY of Miami is beating the drums for 
the Atlantic Coast Independent Distributors 
Association meeting in his town December 
15-18 at the Miami-Biltmore Hotel 
Right above you see a picture of your Miami 
•home sent by Sales Manager Parr ish. 

We know we’ll be getting more views of Coral 
Gables, Miami Beach and the other attractive spots 
that will lure hundreds of the eastern distributors 
to Florida before f!hristmas 
The competition for attendance at the various 
meetings is getting acute. Some of the wholesalers 
will take in more than one. All awnwatinns wel- 
-X-Cpme wholesalers from other sections than their 
’- own-, 

"^Seasoned meetin’ goers like Arch Murray, George 
Seidler, Otto Stoll- and Scott Krauss should start a 
little pool for the one who makes them alL 
As soon as President- Budner or Secretary Red 
Deuel send us more facts or pictures about the 
ACIDA affair well let you know. Meantime, mark 
up your calendar for Miami in December. 
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TIMELINESS SELLS “DETECTIVES 


THE story of Official, Actual, and Intimate Detec- 
■ tive Stories is a story of timeliness — a story of 
a busy staff r ushing to you and through you to the 
reader with the best possible stories on the best 
possible current cases, just as soon as those cases 
break. 

The first -three months of 1941 show 685,572 
copies average sold a month of Official, Actual and 
Intimate combined. 

And how was that figure attained, how was it 
built up and kept at that figure, kept so that it is 
a sure bet to go even higher? 

Simply by having a staff geared throughout to 
give you q uali ty stories on what is almost a news- 
paper deadline basis. 

One of the best examples of timeliness is the 
recent Seymer case, in Milwaukee. On May 6, 1941, 
Mrs. Carrie Seymer was beaten and choked to 
death in her apartment. Two minutes after she was 
attacked, a.- writer for Actual Detective Stories was 
telephoning and talking to the authorities, eager for. 
the facts. 

On Monday, May 12, the complete story, with art, 
was on the desk of Editor Harry Keller in Chicago. 
And don’t forget, the police didn’t have any idea 
who the killer was until three days after the killing 
— until Friday, May 9. Disallowing the week-end 
which intervened, the copy was on Editor Keller’s 
desk on the working day immediately following 
the day on which the police announced that they 
had a confession. 

That’s only the beginning of this story of time- 
liness. May 19, Monday, another woman was taken 
before a judge for a preliminary hearing on this 
killing . Monday, May 19, Actual Detective Stories 
went to press, carrying an account of this pre- 
liminary hearing. And on Friday, June 13, three 
and a half weeks later, that issue will go on sale 
all over the country. 

This is only one example. Many more could 
be described^from the pages of -Official- and Intimate 
as well as Actual. 

This timeliness means a lot in dollars and cents 
to the wholesaler and the dealer, as well as to the 
magazin e. Fact-detective stories have .a strong 
personal appeal and that appeal is in direct ratio 
to the timeliness of the case, die freshness the facts 
have in the minds of the potential reader. 

When people have been made familiar with the 
outline of a case in the newspapers they will re- 
member that case for a certain length of time, and 
they will want to read the complete story behind 
it as long as it is fresh in their memory. 

These instances of timpiint>RR don’t occur in 
isolated communities. They occur everywhere, and 
in every issue of Official, Actual, and Intimate De- 
tective Stories. 

How is it possible to publish such hot news in a 
magazine that has the same production problems 
that make it impossible for other companies to 
come within months of such a record? 

Simply by having a highly trained, alert staff 
on the lockout for timely stories, ready and able 
to whip them into shape and put them through the 




Editor Harry: Ketle1*fand his secretary. Rose Upton. Across these desks flow the most timely 
stories of investigation of the latest crimes for Official, Actual and Intimate Detective Stories 



In this corner, Wiley St. John Maloney, 
little guy with a ^ great big typewriter 
and Actual Detective .‘Stories on his mind 



And here is Phil Week, sound asieep, 
after being Intimate with Intimate 


composing room and onto the high-speed presses 
that print each of these mag azin e, 

Wires and letters are sent to various authors as 
soon as a case is ready. These notices emanate from 
the desk of Editor Harry Keller, who keeps three 
full-time stenographers busy. Then, when the story 
is written. Editor Keller reads it to see if it con- 
forms to the literary quality essential to the con- 
tinued success Of these ma gazines, 

Should it so conform, it is handed over to one 
of the three men who have charge of putting it into 
work in the three magazines — Wiley Maloney for 
Actual, Jim Mundis for Official, ami Phil Week 
JorJnttmatgJIhese Jh^^j^accordaace .with. Editor 
Keller’s instructions, make necessary corrections 
for construction, for quality of the story, and for 
accuracy. Remember, every detail in each of these 
stories is checked and verified before it is printed, 
for all stories are true. 

After that is done the story is salt to the com- 
posing room and the production department tak ag 
charge. This department sees to it that engravings 
are made, the type is set, the type-pages are ready 
for the press-room. Sometimes all of this is done 
in the elapsed time of one car two days. 

The presses grind, the bindery machines click- 
clack, copies are trimmed and bundled, trucks back 
up to the loading platform. The detective books 
are on their way to the wholesalers of the country, 
with the best stories available, offered for sale in 
the shortest lapsed time that is possible in the 
magazine business. 

Get your full share of the profits by giving the 
three — Official, Actual and Intimate, a special boost 
in your territory. 

And most important of all, everyone of you who 
read these words should get behind these three 
books with a dollar-gettmg sales push! 





Take a gander at the whole office. The guy in the 
center is Jim Mundis, who struggles with Official 


This is the production corner, with Dave 
Savler, Velma Reed and Norma Koerpelson 


SEPT. GAGS COVERS “SQUIRTERS 
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Early to Bed, Early to Rise 

Made Leo Keep Open His Eyes 

I wanted to let you know that I was clad 
that I went to bed early the night before the morn- 
ing meeting in which your program was given, as 
I was very interested in your program at the 
City convention. 

It was nice to hear from you and Gil and the 
editors, as this usually gives a wholesaler a dif- 
ferent slant on the magazine business. 

Of course, needless to say, I do not want you to 
think that I would forget the beautiful blond 
model. This was something new. And was she 
beautiful!!!!! 

I want you to know that I will get whatever 
business I can for M. L. A. Publications, as it is a 
pleasure to do business with you. 

Kindest personal regards, 

Leo Adler, Baker, Oregon. 




Recommended for a laugh-riot is tire maga-yina 
called “Gags.” It is one of the newer cartoon peri- 
odicals to hit the news-stands. 

The current issue of "Gags” contains an abun- 
dance of humor. It features in- its contents over 
30 cartoons built around a one-half-inch hole in 
diameter that goes clear through the magan'nA from 
cover to cover a short distance -from the top. Many 
other cartoons are also included. 

If-it were a golf magazine^ one. co u3d_rAmarfr tha t _ 
because of the unique way its humor is presented 


it scored a hole-in-one, but being otherwise and 
having caused laughs - galore it appears to have 
scored a “howl”-in-one. 

As America’s sense of humor has played more 
than a trivial part in making us;a great nation, it 
is little wonder then that we are moved to write: 
With laughter we flourish 
Without it we rust; 

In time like - the present 

.MaTrp >i~^ppr— Q “mvpt”! — , — - 

Reprinted from the Boston Observer 
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Screen Guide Defies Summer Sl um p 


S CREEN GUIDE in 1941 is going 
great guns. Its steady sales have 
defied the summer slump. Recent 
check-ups are still showing sales will 
run 80% or a shade better. When we 
went over the cards we just had to 
start increasing orders on the Septem- 
ber issue. Nice going, boys! 

Two things are making SCREEN 
GUIDE “hot” this year: 

1. Edi torially, it’s tops — in fact, 
SCREEN GUIDE is the only “picture” 
magazine in the movie field. Its scoops, 
its beautiful four-color portraits, its 
“slants" and its sizzling style have made 
it read even by the movie stars a n d 
other Hollywood insiders. 

2. Its promotion helps to sell an aver- 
age of over 300,000 copies per issue. 
Half-page ads like the one shown at the 
right have been run regularly each 
month. They have appeared in Photo- 
play, Movie Mirror, Scr.eenland, Silver 
Screen, Modem Screen, Motion Picture, 
CLICK, MOVIE-RADIO GUIDE and in 
newspapers, too. 

The regular use of display space to 
sell our own product has helped to get 
it better displays at your dealers. 
SCREEN. GUIDE now s ells all month 
long. That helps cut returns down to 
under 20% for you. 

SCREEN GUIDE’S editors are ' kept 
“hopping” to bring you the latest aridr ' 
most exciting glamour pictures of the ■ • 
stars. Editor Wade Nichols is just back 
from Hollywood where he lined up the 
fall issues with Carl Schroeder and 
Tommy Gree nhow . Keep up the good 
work on SCREEN GUIDE. If you feel 
you can still stand more copies on an 
80% sales basis, let us know at once. 


How GIRLS GET AHEAD in Hollywood! 


FACTS make Hollywood even more fasmatiwg — am! 
facts are what you get m SCREEN GUIDE — the inde- 
pendent picture magazine of motion pictures. In Sep- 
tember SCREEN GUIDE, learn how girls suddenly be- 
come starlets, then stars. This is the story, 

with sensational pictures, about Linda Darnell, Mar- 
jorie Woodworth, J. 


gone up the Hollywood way 


Other Scoops in September Screen Guide 


Why Stars Hate Each Other: The truth about Robinson and 
Raft. The real "inside’’ -revealed at last. 


Priscilla Lane's Million Dollar Love: Here’s her bidden 
romance. See her most glamorous four-color portrait. 


The Stars. Squawk. Low-down on Bill Holden, Number One 
mistreated star. - What’s happened to the "Golden Boy?” 


Clark Gable, Perpetual Motion Picture Star:TheBrutal Truth! 


Dorothy Lamour’s Adventures in Love: Where will they end? 


Why Charles Boyer Hides from Hollywood: His refuge 

vealedl What makes. ’The Great. Lover” that way 


COLOR. PORTRAITS: Priirilla Lanm, Chor/es Boyar, Gaorye Raft, 


Ufa Hayworth, BottyGrablo and Carol* Lmdnl 


nUSpagotofgotstPrfashhnnaw^boovtylmh, 


Scriin Cum 



SEPTEMBER ISSUE 
Now on Sale 
at ALL NEWSSTANDS 
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FARER PROGRESSES IN WATERBURY 

By Jerry Kraemer and Ben Manhoff -- M. L. A. Sales Representatives 


W E MADE a stop in Waterbury, Conn., today 
to get a story about Ben Farer, to go with 
the pictures he has already sent in. It was 
only after a great bit of persuasion that we finally 
got it, m a slightly humorous mood. Here it is: 

TaiiTt Hie Way We Heard If! 

"I was bom in Hong Kong, China, in 1892. I have 
been in the newspaper business since I was bom. 
Some people are bom with a veil I was born with 
a newspaper in my hand. Later I studied under 
Confucius, becoming a very wise man 

“I started selling papers as a boy at the Grand 
Central Station in New York. I joined the Hustlers' 
Union at that tjme and remain a member to this 
day. At the outbreak of the first World War I took 
over the newspaper concession at Camp Upton on 
Long Island, but was unable to resist my country’s 
call, and soon enlisted in the Army at that camp 
and served for the duration of the war. 

“Coming home after the war, I worked a while 
for Pictorial Review, then for a few years I was 
out of the paper business entirely. I couldn’t stay 
away, and was soon back working for the New 
York Daily News. 

Broelow Training Dons fb* Trick 

“In 1926 I went to work with Harry Braelow, 
ru nning the New Brunswick, N. J., agency. In 1933 
I was able to buy the Waterbury Agency from 
Bemie Mohill, and I have remained here ever since. 

“When I came here we had small quarters at 
73 Canal Street, but soon found them inadequate 
and moved across the street to larger quarters. For 
years my ambition was to erect a building exactly 
suitedrto^rriy-needsrand^am-very-happy-tha-fc-lr-ha’ ve --*- 
finally achieved my end. 

“Waterbury has continued growing and the 
agency has groWn along with it. Starting with three 
men, two girls and a boy, expanding business has I 
made it necessary to add continually more and 
more help, and I now employ eighteen men and 
five girls.” , 

That is the story as Ben Farer gave it to us. We 
also asked Marty Rottman and Henry Rosen, who 
are old friends of Ben’s, for some sidelights about 
him. 

The Gospel, According to Marty ! 

Farer was bom in New York, attended school 
there, and started as a newsboy. He was an excel- 
lent amateur boxer. 

He is an outstanding figure in Waterbury for his 
interest ii> all patriotic and charitable movements, 
and devotes himself wholeheartedly whenever pos- 
sible to furthering these causes. Rosen says he 
loves politicians and dogs.” 

Farer has been quite ill off and on for several 
years, and we found him laid up at his home today. 
Like all newspapermen, however, he can’t' stay 
away from the business and will undoubtedly be 
back on the job before the week is out. 

Mrs. Farer and Archie Minfz Help 

To round out our story, we must add that he is 
ably assisted in the business by Mrs. Farer and 
by her brother Archie Mintz, who is the manager 
of the Waterbury agency. 

We took keen delight in the consideration that 
he has shown to everyone, from employe to pub- 
lisher’s representative, in planning his new building. 

Employes* Comfort Considered 

Such things as boards covering concrete floors in 
the layoff- and return-rooms, to protect the health 
of employes who have to work at benches there; 
a large and beautifully outfitted office for visiting 
roadmen, are just two of the many thing s that were 
thoughtfully arranged for the comfort and con- 
venience of everyone who has to work there. 

Farer’s establishment is a real credit to Inde- 
pendent Distribution, and he rates all the praise 
rthat is being heaped^iipon him. 



Here are 14 of the 18 men employes who work for Ben Farer — he of the handkerchief! (We 
are sure the others use them, too.) Included In the group shown here are Archie Mintz, Frank 
Lombardo, Larry Barone, Santo and Thomas Cugno, Bert Lafrenier, Merril Polancer, Bob 
Wolfe, Aldo Longi, Otis Edmunds, Joe Chrlstiano, Pete Stolfi, Archie Fernandez, Tony Bosso, 
Joseph Pelletier and' Bes Bosso.. The -dog, name unknown, is evidently a Farer mascot 
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The efficient Farer office force includes Mrs. We are certainly glad to see that Ben uses our 

Farer (’way back in tbe comer), Anna Buckley, posters to such fine effect on his shining fleet 

Louise Williams, Mary Jane Corrigan and Mrs. of trucks 

Dorothy Whittaker 



The new home of the Farer News Company, Waterbury, Connecticut. Using the recent new 
buildings of his friends, Sam Gingold in New Haven and Joe Ottenstein in Washington, to In- 
spire him, Ben has just moved into his attractive and efficient establishment. Good luck, Ben! 










